Hlavnimi partnery projektu jsou /
The main partners of the project are:

tcC

-

)

CESKEHO
OBCHODU

-~

UZ 23 LET MONITORUJEME CESKY RETAIL

Podily obchodnich formatii na vydajich domacnosti na rychloobratkové
zbozi / Shares of retail formats in household expenditure on FMCGs

Poradi / Snoleénost / Compan Trzby celkem v mid. K¢, bez DPH / Retézec (pocet viastnich prodejen k Fijnu 2016) / Obdobi /
Ranking P pany Total revenues in bin. CZK, without VAT Chain (number of own stores as of Octobher 2016) Period
1. KAUFLAND CESKA REPUBLIKA LY 55,23 Kaufland (124) 2
i B Hypermarket
2. AHOLD CZECH REPUBLIC albert 48,33 Albert hypermarket (91), supermarket (240) 6 B Supermarict
3.  TESCO STORES CR TESCO 41,76 Tesco hypermarket (76), hypermarket Extra (9), supermarket (62), 0D / City / My (6), Expres (45) 2 I Diskontni prodejna / Discount store
4. LIDL GESKA REPUBLIKA 33,66 Lidl (231) 2 Malé prodejna / Small store
5. PENNY MARKET 32,13 Penny Market (360) 6 Specializovana prodejna / Specialized store
6.  MAKRO CASH & CARRY CR | makro| 30,12 Makro (13), Drive In (2) 4 Drogerte / Drugstore
. Ostatni / Others
7. GECO 29,98 Geco tabak - tisk (262) 6
8. GLOBUS CR 22,93 Globus (15) 3
9. BILA BILLA| 21,62 Billa (205), Billa stop & shop (43) 6
10.  JIP VYCHODOCESKA NP 11,40 JIP (35), Plus JIP (144), Cash & Carry (12 6 S .o i L e . . . (a0
} L P_ (39), Plu (144 " (12) Podil nakupu v akci na vydajich domacnosti podie obchodnich formatu /
11.  JASCR JASI 8,82 6 Share of promotion purchases in household expenditure by retail formats
dm .
12. DM DROGERIE MARKT o 7,85 dm drogerie (221) 7 CELKEM / TOTAL HYPERMARKET SUPERMARKET
13.  MALOOBCHODNi SiT HRUSKA Hruska', 7,64 Hruska (459) 6
14,  PEAL Y 7,49 Don Pealo (71) 6
15. P.K.SOLVENT DK VENT 6,17 Teta drogerie (460), Top drogerie (281)* 6
16. ROSA MARKET ROSA ot 3,05 Enapo (220), Pramen CZ (41)** 6
17. ROSSMANN ResoiaN 2,69 Rossmann (125) 6
18. ASTUR & QANTO astur (& & Qanto 2,30 Qanto market (25) 6 . B
DISKONTNi PRODEJNA / MALA PRODEJNA /
19.  COOP DRUZSTVO HB 2,12 Coop Diskont (5), Coop (152), Coop Tip (26), Coop Tuty (32) 6 DISCOUNT STORE SMALL STORE
20.  JEDNOTA, S. D. GESKE BUDEJOVICE ~ Jednota 1,96 Terno (12), Trefa (27) 6
21. TESCO FRANCHISE STORES CR =2 7abka 1,83 Zabka (101) 2
22. LAGARDERE TRAVEL RETAIL 1,67 Relay (144), Inmedio (23), Paul (16), Costa Coffee (34), Mr. Baker (32), Aelia (23), Hello! (13), Hubiz (3) 1
23. NORMA INORMA] 1,66 Norma (46) 1
24.  TABAKPLUS 1,54 5
25. PMU Cz {‘7} 1,54 Prochazka (149) 6 SPECIALIZOVANA PRODEJNA /
%. FLOSMAN FLOSAN 153 Flop (49) 6 SPECIALIZED STORE DROGERIE / DRUGSTORE
27. KONZUM, 0. D. V USTi NAD ORLICi 1,41 Konzum Market (37), Konzum (54), Coop Diskont (7), Big Mini (3), Fortel (7), Coop 24 (3) 6
= ; I Nakupy v akci
28. JEDNOTA, S. D. V MIKULOVE =2 seonoTa . | 1,23 Coop (86) 6 / Pr:m‘(’)t‘:on plurchases
B Nékupy za standardni cenu
29. CBA NUGET @ 1,19 CBA (34) 6 / Standard price purchases
30. JEDNOTA, S. D. V NYMBURCE b 1,08 Coop (93) 6
SKUPINA COOP CELKEM / TOTAL 26,16 2848 6
* vCetné franchisy / including franchise Zdroj / Source: GfK Consumer Panel Services, 7/15 — 6/16, GfK Czech

** Prodejny provozuiji spolecnosti Enapo Obchodni a Pramen CZ. / Stores are operated by Enapo Obchodni and Pramen CZ.

Poznamka 1/ Note 1: Uzavérka informacnich zdrojii (dostupné tcetni uzavérky, pocty prodejen): fijen 2015 / Information sources deadline (available financial statements, number of stores): October 2015

Obdobi / Period: 1 (1. 1. 2014 — 31. 12. 2014), 2 (1. 3. 2014 — 28. 2. 2015), 3 (1. 7. 2014 - 30. 6. 2015), 4 (1. 10. 2014 — 30. 9. 2015), 5 (1. 1. 2015 -21. 9. 2015), 6 (1. 1. 2015 - 31. 12. 2015), 7 (1. 10. 2015 — 30. 9. 2016)

Poznamka 2 / Note 2: Trzby: trzby za prodej zboZi a trzby za prodej viastnich vyrobkii a sluZeb / Revenues: revenues from sales of goods and sales of own products and services DATA DODALA / DATA PROVIDED BY:
Zdroj: dostupné ucetni uzaveérky (trzby celkem v mid. K¢, bez DPH; obdobi se lii, pofadi je proto orientacni) / Source: available financial statements

(total revenues in bin. CZK, without VAT; periods are diffferent, the sequence is therefore indicative) ‘ E:ll\fétl:f-l?)(:‘:; Office Park tel.: +420 296 555 111
Na Hrebenech Il 1718/10 e-mail: cz@gfk.com
140 00 Praha 4 www.gfk.com/cz

Vérnostni karty rychloobratkovych Fetézcii / Loyalty cards of FMCG retail chains
PROJEKT SKUPINY / PROJECT OF THE GROUP:

Spontanni znalost vérnostnich karet /

. T « . . ATOZ Retail
? ? . .
Spontaneous awareness of loyalty cards Co zakaznici ocenuji na vérnostnich kartach? / What do customers value ahout loyalty cards? Holetkova 29 tel.: +420 246 007 200 www.zboziaprodej.cz
Tesco 61 % Jednoduché pousivani / Easy to use 16 % 150 95 Praha 5 e-mail: info@atoz.cz www.atozretail.cz
Slevy na vybrané zboZi / Discounts on selected goods 16 %
Penny Market
Jednoducha registrace / Easy to register 10 %
Billa Slevy na cely nakup / Discounts on the whole purchase 8% V:EDEO:
Vse, co
. Personal aktivné pfipomina pouZiti karty. / Staff actively reminds of card usage. 8 % v .
Teta drogerie : " , , potrebujete
0 5 10 15 20 vedet o stavu
dm drogerie ceského retailu.
Globus Pro¢ néktefi zakaznici nevyuzivaji vérnostni karty? / Why do some customers not use loyalty cards? hitps://goo.gl/Wzeylo
Karta mi nebyla nabidnuta. / The card has not been offered to me. 24 %
COOp 0 vérnostnim programu nevim. / 1 am not aware of the loyalty program.
Geco tabak - tisk Nenapadlo mé to. / | have not thought of it.
Rossmann Dosud jsem nemél/a na zfizeni ¢as. / | have not had time to subscribe yet. Po divej te se, jak se v roce 2016
| Nebavi mé sbirani bodd. / 1 do not enjoy collecting points. proméni]_ éesky retail
80 o5 a jaka budoucnost ho ¢eka.

Zdroj / Source: GfK Loyalty Cards 2016, GfK Czech

PODPORENO TAKE / ALSO SUPPORTED BY:

tradicni ¢esky vyrobce spotrebni chemie

bistrol Tempo.
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